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« 

To Tpqpa EniKOivcoviac , K a A u n m TIC , avayKEC, 6Aou T O U I c o p a T d o u , npo(3A£n£Tai 6e 

auTOT8A8C, rpacJ)£LO T U R O U YLCX TO TAn.* 

0 NopLKOC, ZuppOUAoC, K0tAu7TT£L TIC, a V & Y K £ C , 6A0U TOU Z o j p a T £ l O U . * * * 

I l £ p a v T O J V a v u ) T £ p c o 8 £ a £ U ) v K a i T P H ^ T C J O V T O U O p y a v o y p d p p a T o q T O U AZ AEK n o u 0 a 
K a A u n T o u v K a i TIC , a v & Y K £ < ; T O U TpnpaTOC, T O U a v 6 p i K O u p6A£'i, 9 a u n d p x £ i K a i auTOT£Ar|c, 
A £ i T O u p y i a TCOV KaTU)T£pco a u y K £ K p i p £ v a ) v 9 £ O £ 0 J V T O U T.A.n. A.E.K.: 

OEIEII EPfAZIAZ * 
AIOIKHTIKEZ 0 E I E I I ArONIZTIKO TMHMA 
ETUTpcmn. AioiKnanc TAn npo7iovr|Tnc A' 
'Ecf)opoc npojiovriTnc B' - iTaTioriKoAdyoc; 
EISIKOC AoYiornc TAn rupvaairic 
Bor|66q Aoyiorr) TAn (puaioGspaTxeuinc; 
EKTipoaumoc TUTIOU (rpac|)£io TUTIOU) CDpovxiornq 
Tpappaieaq TAn Team Manager 
EmKOivtovla Kai Anpdaiec Ixsoeiq npoTtovr|Tr|C AKa6npicbv 

np OHO virtue nai6o£4>n(3iKcbv 
AGAri^c (14-16) 
["laxpdc 

• KaTaYpacpq oAcov TCOV appoSioTrpoov TOU K60£ TpqpaToc, (av5piKOu KOI EtprpKoO) 
KOI TriaTn Tripqan 

• Report a v d prjva / Tpipqvo / £c;dpr|vo / ETOC 

• A^ioAoynor] 5IOIKI"|TIKOU TrpoacoTTiKou KOI aT£A£Xcoan 
• A^ioA6Yno"n aGArpiov Kai npoTrovr|TiKOu Kai UTToarnpiKTiKOu Tqp 
• A^ioA6Yno"n K Q Q £ X P ° V ° (Me OTTAO a u o r n p a Kai TQV n d p o S o TOU x p o v o u LimeSurvey) 

(*) : AaTTdvei; TTOU papuvouv TO TAn AEK. 
(**) : Aarravec; TTOU papuvouv TO A I AEK. Ta Traan<; cpuan? eaoSa aTro5i5ovTai OTO Tpripa, acpaipoupevtov TCOV 5aTravtuv, apoi(3wv 

TTpoaCOTTIKOU KOI TTpOpnS£IWV TTtoAr|TlOV 
(***) : AIKOOTIKD; SaTraveq TTOU acpopouv OTO TAn, |3apuvouv TO TAFl. 
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« 

r n T t s 6 o 

nPOTEINOMENH EAPA: KAEIOTO TAK rAuu>d6ac. - iSiOKxnaia AqLiou TAucj)d6ac 

AOrOI AMEZHZ ZYMOQNIAZ EAPAZ 

E^apTiovcai du.saa: 

• 0 aycovioriKoc, yuLivaoriKdc. Kai nponovrrciKoc; axE6iaau.de, Ti"|C. ou.d6ac, 
• H £K7i6vriar| arpaxriYiKric, uxtpKETivyK Kai ncoAr|C£cov Kai r\6OTLK6TPTOI TCOV xopnyiKcov 

TipOYpau-U-dTcov 
• H £K6oan TCOV eioiTtipicov 6iapK£iac 
• H eYKaTdoraor) aAAo6ancbv Kai \ir\v a9Anxcov oe nepioxec; £u.(3eA£iac, xou yr|n£6ou 

IIAEONEKTHMATA 

1. Zcoorri. £KTLU.non Kai ax£6iaau.6c. eujtopiKcbv ordxcov (6ia(J>r|Liia£ic;, auorr|U.a 6ia4>nu.i.a£cov, EocoxEpiKoi.-
E^COTEplKOlXCOpOl) 

2. Aiaxeipian noAAcov xcbpcov 
3. Zcoard Kai Eva ticketing system/smart card nou u j i o p d va auv6uaa9Ei Kai LIE xr|v EVSEXOLIEVP XPHOH TOU 

Ynn£6ou Kai and xrjv o u d 6 a undaKET 
4. XlbpOl £KLl£TdAA£UGn.C„ cafe/Ku\iK£io 
5. AuvaTOTtixa AEiTOupyiac, boutique TIC, niAEpEC, TCOV aytovcov 
6. AuvaxoTryca va ylvei anu.£i.o ava4)opdc. TOOO yia dAouq xouq AEKxct6£q dao Kai yia Tpv ToniKn -Koivcovia 
7. Aieupuvar) KOIVOU 9eaTcbv Kai (J)iAd9Acov aycovcov (aKa6n.u.i£q, axoAda, oiKoyevEiaKd KAiu.a) 
8. KaAdq pu9|idq qa)h,q yia xouq 6iauivovT£q arriv nepi*; xou ynn£6ou TtEpioxn a9Anx£q 

/ npoo(3daiLio 
/ AEixoupyiKO 
/ EnapKnqxcopnxiKOxrixa 
J Naming ynn£6ou 

MEIONEKTHMATA 

1. Xpnan, and noAAeq xoniKeq 6nnoxiK£q ou.d6£q LIE auveneia xr|v eAAeii^n noAAcov 6ia9eaiLicov copcov 

2. MiKpn npooEAEuan KOOLIOU, EAAEiipn 6£aiu.axoq Kupiou dyKou 4>iAd9Acov \xe TO ynn£6o xn,q l~Au4)d6aq 

nPOYnOGEZElZ XPHZHZ QZ KYPIAZ EAPAZ 

• Zuv6uaau.dq XPHorK Kai TOU VEOU KAEIOXOU TAu(J)d6ac, yia auu.nAn.pcoar| TCOV anaixouuivcov copcov 
npondvpanq 

• EniKoivcoviaKr) u.£9d6£uor| yia npoosAKuar) 4>iAd9Acov 
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E|ATtopu<6 T|in|ia [xeouj A I A E K 

E j i T i o p i K O T j j r j j i a 

I n c o m e s 

Merchandising 

* A v o i y o v r a i c^xojpicruoi xpaTiE^LKOL A o y a p i a a p o i y i a y i a oAouc, xouc, Ttopouc, e o 6 6 o j v , 
GJOT6 v a yLVEiat KaAuxepoc; EAeyxoc, 

T a npopAsRousva Eoo6a TtpoEpxovrai a n o TIC, avcoTEpco auyKEKpipEVEC, ixnvec. 

Ta Tr)A£OTTTiKa e a o 6 a npoepxovTaL a n o xr\A (Kat TOV O I l A n a n o K O I V O U , COC, x o p n v ^ v Tqc, 
TnAeoKTLKnc, KdAuijjric, TCOV 6iopyavcbo8cov) Kai coc, TETOUX AoylcpvTai Ta n o a d rcou KaTapdAAovrai OTO TAf l 
a n d Trjv EZAn (ptKTd o q p s p a n e p i n o u 7 0 . 0 0 0 € ) . 

Ta EiaiTnpia 6iaKpi.vovTaL as 6tapKELac, Kai a n A d . 

Ta Eoo6a a n d merchandis ing a v a p E v o v r a t a n d ncoAr)OEic, ayaOcbv psoco MTIOUTLK Kat E-Shop n o u 
9 a AELTOupynaouv KaTd xr\v ERLKEtpEvr) aycovioriKri rr.Epi.o6o pEoco T O U AZ AEK. 

Oixoprryi-ec; 6 iaKpivovraL O E XPHM-OITIKEC; Kat avraTio6oTLK£q. 
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I Marketing 
Strategy 

L A 

lTpdTr|YU<n MotpKETivyK 

• Ha va xapdc.fi Eva ou>axo marketing plan nAdvo 6a npenei va urcapxouv 6Aa ra anapaitrita oroixeia {ricuAr|OEi<; 
ciCTitripiwv, merchandising etc) 
•Inyv Jiapouoa 4>aar) 6a axeStaarEi and rqv apxn p£ ê iKrouc; aroxouc, Kai ra enopcva xpovia 6a xapafcrai HE (Jdar) 
anoTEAeapdraiv rc»v npoiyyoupevwv xpdviov. 

J 

•To loyalty tcov 4>iAd8Au>v EXEI ©rdoEi ere noAu iKavonoinTiKO £7ii7iEo"o Kai exouv Ê OIKEICOSEI UE nc, VEEC. EcfiapuoyEC, Kai 
OXECT) opdSoc; - TTEAOTII. 
•0a npEJiEi va EK̂ iEroA/.Euroups TV) SuvauiKi] aurrje. rr)c. opdSoc ps K'jpio OKOTIO Z\~\j TUJV KEpSiov. 
•Eviaio aqua gpaoirexviicr|<; - Brading CE OAOUC; roue; gbipouc, rou yn7re8ou. 
• Brand Name AEK 1924 + Xo prjyo' = Success Team 

•EraipiKr) eucova opdSoc u£<j~a Kai Etcu arco to \|7TEOO Kai xopnyiKa banners 
•AAAii/.oypaĉ ia, pouxa opdSiov. EraipiKo npoî iA, media npô iA 

N 

J 
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n w A n a s i c ; 

E f i T i o p i K O T j i r | | i a 

S a l e s 

3. A v a A u T i K i ] K a r x x y p a c j (ppi|yt6>v Kat Karavourj TOU<J peaa crro sxoc; 

4. KarrjyopioTToirjcrn Xqpqycov 

5. Newsletter Kcx6e 2 prp 

6. MaKpoxpoviec; 

7. Euvepyacria pe T Q U ^ XoDrryouc, pctc; 
(business-to-btisiness network) 
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E K S H A W O E I C ; Kai rEyovoia 

BpaxunpoGeaiia, [i£oonp6Qeo\xa Kai |iaKpOTip60£O|ia 

rsyovo ia Kai £K6r|Au)G£ic; 

npoc; £v6uvd|ia3or| B r a n d N a m e 0|id6oc;, 

au^non *n<; SniiOTiKoinxaq i n s Kai 

artoc^opd E G O S U W 

ENAEIKTIKOI fllNAKAZ fEfONOTON KAI EKAHAOIEON 

E v e n t s 

l. Nea fSpa - Event eopraariico yia T O veo pac. a Tivci - ; 

2* Mouaeto opdSoc, (8a Si]pioupYr|9d O T O W O yrpreSo) 

3. Mexpiya: CToqjoKrrci TO jioi3ao'oTi]copaSoc,awepyaoia perqv E 0 1 <juv€pyaaia pe TTJV E6VIKT| nivcncoGTpcr} {rj irap£|.i<|>£pE<; 
K&Y«yuKa^evwv (mux; yKp&ftaupec, HEVOKEC, AEUKCOLUX) 

[ • • 
5. ETticncEi|iei<; oz ISpupara-NoooKopeifx (iTEpiood X©Xeia (KOTCO: rn, S U 

•—: " . . "< 
XpKCia T O U 

ccouc) 
»' — 1—- 1 • ' 

6. Eiticnc£i|>Eic ZyciXeiuiv axq KAJEIOTO yypyaaTTjpio 

KaBe 2 pfrvec; pia ppaSidpe live auyKpori jpara, cruvau dde% O T O yrpreSo pac 

8. Press Conference yia rovq X ° P T W ° ^ ^ • i 
9. Oapouaiaoii OpdStov/ <J>aveAa 

ii. NiKirr£c-'Aî c4viau(ii>v "Match Day By the Team' 
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M T I O U I I K Kai e-shop 

New 
Merchandise 
Products 
OetvgAg 

The Yellow Prime Store 

npoypamia 
ETHppdpEuoT|c 

riEAaxdiv 

&AT TA6 

riwArjcreic; 
BaaiKcav 

SuXXoycov 
24I1 

s e r v i c e 1 occô to 

Ae x a v s i a t KapLa HUJAnan avE^apTnrwc 
w p a c - uipac, - TOKoGsaiac; - Siapovnt; 
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n p o p A s i p n V t c x £ K 6 o o r | S m a r t c a r d 

K I £ K | i £ i d X A £ u a r | d a t a b a s e 

S m a r t C a r d 

i . Kapid EXXnvikTj OpdSa as kaveva d6Xr)pa 

2. Top-up yia ayopd Eioinipicov - 7Tpo'i6vTcov - ELSOJV Kavxivac; 

3. Loyalty scheme & emppapeuar) c|>iXd0Xou 

4. SupTrepi(|)Opd Kcn-avaXcoTr] Market ing Strategy 

5 . EuKoXiaxpi'iaqc; Kaiypriyopcc, auvaXXaycc; 

6. Database ano oXec, TIC. auvaXXaysc, 

npoVnooEZEiz 

• luvepYCXoia T p r ) M ^ T W V A E K via KOivr) Kdpxa 

• npooc})opd napoxcov npoc, K C I T O X O U C , psou) A Z A E K 

• luvepyeiEq x°PnY^v Tiapoxec, irpoc, Karoxouc, 
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E [ i 7 r o p L K 6 T ( i r | j i a 

D a t a b a s e 

Baan OEOOLIEVCOV / V a ' , AovapiaauoiYpnoriov Reporting 
q>iAaUAwv 

LuyKevxpcoari nAnpocpopicbv ano 6Asg xtg napandvQ nrjYe§ (ticketing - boutique - smart 
card) oxexiKd ue xo OKpipeg npocpiA xou K O I V O U uag, nou oag emipenei xov svxomapo 
nepaiiepco euKaipicbv ncoAqoscov. Mia pdai] 8e8ou£vcov nou unopei va xpnoiponoir)0ei via 
suusao Kai dusao marketing. Avarcru§r| anoxeAeauaxiKcbv Kaunavi6v nou aneuOuvovxai 
KaxeuGeiav oxo K O I V O - O X O X O pac,. 

•Boon. SeSopevov us nAiprj axoixsia KCLQE ayopaon) (ovopaxsncbvupo, 8ieu0uvor|, 
xnAscpcova, email, orotxeta auvaAAaYcov, ororxeia 6eoT|eJ 
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Tun i i a EmKoivwvlac; 

( I f ] j i a rL7T lKOLVO)V iaC 

opdocc, - opoanovSiec -
Xopiyyouc, - 4>iAd0Aouc, -

pevdAEc, pop4>Ec AEK. 
Events 

Match day (.icpipvoc 

rpac|)eio 
T U T T O U 

Apiat i ] axeai-j pe oAouc roue 
8iipoaioYpd<|>ouc. rpapprj oioiKT|ar|C, 
rcou nipei ia i auarrjpa. 
H EiKova ceKivd ECHO. 

Pr 
Events 

S i t e 

KsvipiKO site p£ 6Aa 
ra aGXi'ipara 

MeydAo project, av JJEKIVIJOEI pe 
award pi\para 0a iyz\ 

airorcXEapara oe pdGoc, v 
Xpovou. V 

Nea new media pe 
airyKEvrpcortapo. Ta iraAid 
zrapapevouv IOOTE va 
Ecumiperriaouv avdvKEc, irou 5EV 
pnopouvvaYivouv a n o r o 
official site 
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luvKEVTpumKoc nlvaKac Koarouc 

O L K O V O I I L K H AvdAuan 

M i n i m u m M a x i m u m 

A . A A I 1 A N H M I I 0 O A O I I A I n E T O S O A I P I I T Q N 315.000 325.000 

B.AAFIANH M I I 0 O A O I I A E T E X N I K O Y T H M 61.000 61.000 

r . A A I l A N H A I O I K H T I K O Y n P O I Q I l I K O Y 9.000 9.000 

E . A A f l A N H A E I T O Y P r i K Q N ESOA^N 116.000 116.000 

L Y N O A O K O E T O Y E A E I T O Y P T C A E T A n ano 501.000 € scoq 511.000 € 
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Av&Auon Aanavcbv 

A-AAflANH MIIQOAOIIAI nETOIQAIPIITQN AEK V.C. A l 2014-15 (oi apiOpoi acfcopouv oe xiAuiSeq eupcu) 

Yno napapovrp 
Ovoua A0Anih n&vio n . n n.K. n.A.K. ITIITL T.C 
nETPOTAOY AKPAIOI 25 4 2 2 4 
MANTEKAI AKPAIOI 20 3 2 2 4 
POYMEAIQTAKHI AKPAIOI 11 2 1 1 4 
riAnAAOnOYAOI AlArQNIOI 6 1 1 1 
TKOYZNTA AIMnEPO 4 1,5 1 1 
TOPPEI* KENTPIKOI 24 3 2 2 4 4,4 
I W I A N ** AlAfONIOI 20 3 2 2 4 4,4 

YTIO METaypa^n (ovopaxa axoxtov n. avciaxoixwv) 
Ovoua AGXriTn ndvio n . n n.K. n.A.K. ITUTI T.C 
ANAPEAAHI 22 4 2 2 
nEAEKOYAAI 20 3 2 2 

AAAOAAnOI nAIAAOPOI 42 6 4 3 4 4 
ninEPHAi H A I A A O P O I 15 2 2 2 

ITECpANOY AIMnEPO 19 3 2 2 
MIHAIAOBITI AKPAIOI 25 4 2 2 4 3,5 
TOKANHI AKPAIOI 5 
PAITI AlAfONIOI 40 4 2 2 4 3,5 

'E4)r|poc, n Nsapoc, 1 3 
'Ecfcnpoc, n Neapoc, 2 3 

Iqiie'ttooq: 
(*) le nepinzuoq nou 6ev emxpanei reiapioq fevoq, o Tdppeq §a avTiKaxaoradei and dAAov eMqva KevrpiKo 
(**) O nayiav tJa napaneivei OE nepimujoq aSuva^Laq ouncpuviaq anoKiqoqq TOU Paixq 

IYNOAO KOITOYI AMOIBQN AOAHTQN xwpic, xa npi p 222.000 - 232.000 
(ra npqi, oe nepiniuoq KardKiqoqq oktov TCOV UTACUV, 

KaiadakKovTai ^e rqv evap^q rqq eno^evqq oeZ,6v 47.000 - 48.000) 
IKAMIIOOAOIION 30.000 
iniTIA 28.000 
AMOIBEI MANATZEP KAI TRANSFER FEES 35.000 

Z Y N O A O 3 1 5 . 0 0 0 ew<; 3 2 5 . 0 0 0 € 

B.AAnANH MIIQOAOIIAI TEXNIKOYTHM 

npojtovnxric, A' EAI~KETA 25.000 € 
npOTiovnxnq B' - IxaxiaxiKOAovoc* 10.000 
rupvaaxn.c. 7.000 € 
Ouoio0Epaji£uxr|(; 4.000 € 
(DpovxLoxnq 4.000 € 
Team Manager 6.000 € 

13 



n p i u oroxwv EAYKETO 5 . 0 0 0 € KaTaB&AASTai apxn vsac, otlpv 
Z n l t i EXyKeia 5 . 0 0 0 € 

ZYNOAO 61.000tax; 66.000 € 

f.AAnANH AIOIKTHIKOY nPOZOniKOY TtspiTtou 9 . 0 0 0 € 
EI6IK6C, AoYiornc, TAn 4 . 0 0 0 € 

Bon.96c, AoYiorn TAn 2 . 0 0 0 € KOAUTtTETai ano AZ AEK 
EKTlpOGltfTtOC, Tunou (rpa4>sio Tunou) 5 . 0 0 0 € 

Tpappaisaq TAn 7 . 0 0 0 € KaXunTeiai ano AZ AEK 
EniKOivwvia Kai Aripoaieq ZXEOEIC, 4 . 0 0 0 € KOAUTtTETai ano AZ AEK 

A.AAnANH AEITOYPHKON EEOAQN (oe XIAICCSEC, Euptu) 

nPOrPAMMA H/Y 1 
OPrANA 5 
TAPES - IATPIKA 4 
BITAMINEZ 7 
NEPA KAn 2 
AnOPPYnANTIKA 1 
mnEAO 1 5 
MnAAEZ 2 
nPOETOIMAZIA 1 7 
• nponovrrtiKO KEvrpo KOI^EVOSOXEIO Ŷ a 1 7 np^psc, 
• Aiapovn. yia 2 2 - 2 3 a t o p a 
• EpyopETpiKo KEvrpo y ia aipatoAOYiKEC, Kai aOAnTiKEc, E^ET&OEIC, 
AYTOKINHTA 1 0 
AZCDAAEIEZ 5 
(DIAIKA-TOYPNOYA 1 0 
TAEIAIA 2 4 
ENAYZH 8 
AnpoBXsnta 5 

ZuvoAo KOOTOUC, 116.000 € 
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n iGavoAoyou |i£va 'Eao6a 

EKT i | i a ) | i 8va ' E a o 6 a a n o 4 6 0 . 0 0 0 ecoc; 5 6 0 . 0 0 0 € 

M e a o c ; o p o q : 5 1 0 . 0 0 0 € 

EKTIMHZH YllO TIZ flAPAAOXEZ 

1. En ixopnyn^n EZAn (oncoc, I Q X U E I onpspa 
- piKTQ pe OnA) 75.000 € 

2 . o n A n n A M E Z T O I X H M A 

(avapsvsTai n. £niT£uc;r| oupcpooviac, pe OIIAn y\o eiaoSo 
jr\q A l pdAsT avSpcbv O T O Koundvi, ps npoaSoKcbpevo 
pivipoup sooSo 50.000 - 100.000 €) 50.000 Ecoq 100.000 € 

3. XopnY'Ec, ere Xpii|ja (oupepcova ps oxeoio 
TipoKaTaAoyou K O I xopn,Y | K a naKsra) 85.000 € 
Kai AvTano5oTiK£c; Xopr|Y'£C. 
(ETaipisc; npopnOsiac, vspou, soriaonc, K O I oiTionc;, O S I K O J V 

K O I a e p o n o p i K c b v p s T a c p o p o o v , l a T p o c p a p p a K s u T i K O u U A I K O U 

K O I laTpiKobv unnpscnebv KAn) 50.000 € 

4. EiaiTnpia diapKEiac; Kai anAd 
(sAdxiOTn ncoAnon. 500 nspinou Eiounpioov 5iapKsiaq 
ps peao opo 50 € 
auv sAdxiorr) SidOson, 200 siounpicuv avd ayobva sni 15 
TouAdxiorov Q Y O J V E C ; orn oeZpv) 40.000 € 

5. En£v5uTr|<; - au|jnaiKTr|<; 160.000 € 
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6. ZuuuEToxh T O U A.I . AEK ano £Oo5a veac; nAE 
( K Q T ' avaAoyia) 20.000 - 40.000 € 

7. Merchandising 
• AEiTOUpyia MnoimK orn Nsa (DiAaSeAcpsia 
• AsiTOupyia MnoimK O T O rr)ne5o 
• E-Shop 
• Aiayooviouoi peoa) TnAEcpcoviKobv STaipicov 

K O I Call Centers 30.000 € 

Aoinsc, ISeeq marketing, merchandising, sales 

• V££q, nptoionopiaKsq (6Asq ot ETaipiEq ijjdxvouv rpdnouq va 5iacpoponoin0ouv ano TOV 

avTayawiapd KOI va «nAnoidaouv» nEpioaoiepo TO KOIVO OTOXO Touq) aAAd Kai AuoEiq ps 
• ps p£Tpnaipa a n o T £ A £ a p a T a (npdypa nou i^dxvouv KOI c]nrdv£ OAEI oi £Taipieq nou 

Siacpnpi^ovTai) 

nPOTAZEII IAEQN 

• KdpTEq 5iapK£iaq, 

o KavoviKEq 8t Virtual (va Tiq E X E I Kdnoioq nANTA pa? TOU OTO Kivrjid TOU TnAscpcovo nou 
Eivai TO pdvo npdypa nou OAOI E X O U V nANTA pa? Touq). 

o Ms THV K O B E xpnan xouq 8a pa^suovTai ndvToi yia ayopsq K O I yia ouppEToxn ae 
Siayumopouq 

o Oi KdpTEq 0a E X O U V £voa)paTa)p£vn i n v TExvoAoyia QR ETOI COOTE va yivovTai mo E U K O A O 

avaKoivcoaipa aura nou B E A E I n opdda and Tr)v pia, Kai and THV dAAn va pnopoups va 
«aT£Avoup£» E K E I nou G E A O U P E spEiq TOV Koopo paq. 

• 0 a pnopsi EUKoAa va cuppETdoxsi o£ oiayuwiopouq Kai va K£p<5it]£i Sidcpopa dcbpa 
and Touq xopnyouq KOI dxi pdvo 

o Ta Eoofia 0a npoKuqjouv and Tiq anoKAsioTiKEq npoajGniiKEq £V£py£i£q TTOU 0a yivovTai Kai 
9a undpxouv xopnyoi G E auTEq 

o And Tiq ETaipteq oi onoiEq p£Td THV Tono0£Tnon Touq OTiq ouv£pya([dp£V£q ETaipisq 0a 
E X O U V Kdnoia SiKaioopaTa aAAd K O I Kdnoisq unoxpEojosiq Kai npoq THV opdda (oiKOvopiKsq) 
aAAd KOI npoq TO psAn (npoocpopsq avd T O K T O xpoviKd SiaoTnpaTa) 

• Onl ine coupons 

o Tia va <5i£upuvoup£ TO Eoofid paq Kai Touq xopnyouq paq pnopoups va E K P E T O A A E U T O U P E 

£va site OTO onoio Tono0£TOuvTai and ETaipisq EKnTQTIKA KOYnONIA. 
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o AUTO 9a dcbaa TepaaTia cbBnon. oTiq £na<p£q TTOU 9a ytvouv yiaxi 9a pnop£ooup£ va 
n p o a £ Y Y i ° o u M £ eiaipteq ot onoteq 5EV 9a £v5iacp£povTav aAAitbq, p£ OUTOV TOV Tpdno 9 a 
douv THV npooTTTiKn npoBoAnq TCOV npo'idvTcov Touq oe £va pEyaAo Kai OUVHTIKO KOIVO. 

K o u n o v i a oe K I V H T O 

o l £ K 6 9 E aywva, E I T E EVToq E I T E £KTdq £dpaq, 9a O T E A V O U P E Kounovia OTO p£An paq Kai a u r a 
9a £noocp£AouvTai TCOV £KTTTCOO£COV. H Siaopopd p£ TO Online coupons dvai OTI TO Kounovia 
nou 9a OT£Avoup£ 9 a E X O U V ouyKEKpipEvn oidpKEia (1-3 np£p£Q) 

0 6 d v £ q nAdTnq 
o Tiq o9dv£q Tiq «cpopdv£» OTHV n A d r n xouq a y o p i a TO orroia Yupic^ouv oTOuq E ĉoTEpiKOuq 

xcopouq TOU OTadiou, ouvn.9ooq O U V O S E U O V T O I KOI a n d KonsAEq o i onoteq poipdc^ouv 
diacpHPioTiKd K . T . A . . 

o Tiq o9dv£q pnopoups v a Tiq xpnaiponoioupE OTOV n£pi6dAAovTa xcopo TOU Ynn£dou KOI va 
npoBdAAoup£ pnvupaTa Kai diaYcoviopouq p£ psTpnaipa anoTEAsopaTa TCOV x o p n Y ^ v 

o Oi o9dv£q npoBdAouv SiacpnuiotiKd pnvupaTa KOI unooTnpi^ouv TO KOpiTGia KOI TO a y d p i a 
£dv 9£Aoup£ va poipdooup£ Kai £vnp£pcoTiKd n diaopnpioTiKd. 

HA£KTpoviK£q TapnEAEq 
o H AoYiKn x p n o n q Touq £ivai 70-30 % (70% n o p d d a ) 

A i a t p n p i a n P£ Y n e p n x o u q oe K i v n t d 
o 0 " X o p n Y 0 ^ " 0 Q pTTOp£i v a O T E A V E I pnvupaTa OTO KivnTd dacov BpioKovTai p£aa n ££to a n d 

TO YnTT£<5o (9a undpx£i £vnp£pcoTiKd y i a v a KOTEBdoouv Tnv EcpappoYn o o o i <5EV Tnv E X O U V 

ndn £YKaT£OTnpevn OTO KivnTd Touq TnAEcpcovo). 
o 'OAoi 9a 9E A O U V va E X O U V Tnv sopappoYn Y I Q T I pe auTn. 9a pnopsoouv v a npoAapBdvouv 

npooopopsq, dcopa, O T O T I O T I K O , K T A . 

o 'Eva a n d T O pEyaAa nAsovsKTiipaTa Tnq ecpappoynq eivai OTI p n o p s i v a xpno ipono in9s i , 

KOTO nepinTcoon, OTOV s p d q 9£Aoup£. 
o Enionq, pe i n v ouyK£Kpip£vn Eopappoyn pnopoups va «npoco9n.aoup£» xa pnvupaTa paq Kai 

Bdon Y £ a>YPO(piKnq 9£onq. n . x . o o o i nAnoidc^ouv TO YnTT£do p n o p o u v va AapBdvouv pnvupa 
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n OTOV cpiavouv OTOV aycovioTiKd xcopo TCOV avnndAcov (8don Y £ C ° YP a ( P l K r i q 0eonq) ndAi 

pnopouv va AapBdvouv pnvupa and £pdq n and TOV x o p n Y 0 n o u TO EniOupd (auTO anpaivEi 
a u ^ n o i TCOV soddcov paq Y i a T i 0 £ v n£pip£vouu£ gooda MONO OTOV nai£ouu£ EVTOC. Edpac 

aAAd KQI £ K T O C ! ! 1 ! 

o AnpioupYia diaycoviopcbv K O T O Tnv didpKEia TOU aYcova, n.x. noioq sivai KOTO Tnv yvcopn 
oaq o KaAuT£poq naiKTnq, K.a.. 

Mirror and Seat Adver t i s ing 

o AiacpnuioriKd nou 6a Tono0£Toup£ arouq KaOpsnTEq TCOV auTOKivr)Tcov Kai OTO KaOiopaTa 
TCOV POTOOUKAETCOV KOTO Tnv 5idpK£ia TCOV OYCOVCOV OTO auTOKivnTa Kai OTiq poToouKAETsq 
nou 6a BpioKovTai yupco and TOV xcopo (EKTdq and diacpnpiaTiKO p£oo Eivai KOI p£oo TO 

onoio pnop£i va xpnoiponoid y i a va npooTOTEUEi TO Kd9iopa TOU O idiOKTnrnq) 
o Eivai £va psao TO onoio auvduaoTiKd pnop£i va anocpspEi apK£Td p£ydAn npoBoAn. OTOV 

5iacpnpi£dp£vo K O I onpavTiKd sooda OTnv opdda 
o Enionq, pnopoupE va Kdvoup£ Kai diaycoviopouq p£ auTOuq nou TO E X O U V , ondTE 0a 

apxiooupE va dnpioupyoupE Eva Evoiacpspcov yia TO TI 0a aKoAou0n .osi. . . . 

AAAoi npcoTdxunoi Tpdnoi npoBoAnq Kai soddcov 

o l~ia va sxoups psydAn npooEAsuon OTO ynnEda OUTO nou npsnEi va Kdvoups Eivai va 

pETOTpEipoups TOV aycova O E 0EAMA (dncoq KOVOUV opddsq OTO NBA p£ TEpdoTia EniTuxia) 
n .x. 

• np i v ^EKivrjOEi o aycovaq va xapnAcooouv TO cpcoTa Kai 
• va npoBdAoupE KOTI OTO napKE 
• va siospxovTai o i naiKTEq psaa and pia KoupTiva Kanvou OTOV onoio Endvco 

0a npoBdAoupE OTI spsiq 0sAoup£ 

o va Tapd^oupE Ta vspd KOI va cpuyoupE and Touq ouvn0iopsvouq Tpdnouq OTa0£pnq 

npoBoAnq pdoa OTO ynnEdo. 

Aiaycoviopoi p£aa O T O ["nnedo (KOTO Tnv didpKEia TCOV npixpdvcov) 
o Oi diaycoviopoi 5EV 0a sivai oupBaTiKoi, 0a sivai npcoTOTunoi Kai 0a EXOUV duvaTOTnTa 

ouppETOxnq dAoi oooi BpioKovTai psaa OTO yn.n£do. Enionq, oooi dsv EniAsyovTai va 

AdBouv pspoq 0a xpnoiponoiouv Tiq nponypsvsq unnpsoisq nou 0a sxoups Kai 0a 

ouppsTdoxouv and Tiq Ososiq Touq. H aAAnAEnidpaon 0a sivai TspdoTia K O I n ouppsToxn. 0a 

Ev0ouoido£i TOOO Touq onadouq KOI 0saTsq doo KOI Touq xopnyouq / diacpnpic^dpsvouq 
Ka0coq 0a BAsnouv OTI TO AECDTO nou divouv «mdvouv>> Tdno Ka0cbq TO KOIVO BAsnsi, 

napaTnp£i Kai npoasxsi TO npo'idvTa Touq psaa and Touq diaycoviopouq. 
napadsiypaTa diaycoviopcbv 

• no ioq naiKTnq £ivai MVP 

1 8 



• n i9av6 ocopo n pnAou^a T 0 U TraiKin pe auToypacpo 
KAiipcoon pe xouq apiOpouq TOV eianrnpitov 

• 0 Tuxepoq 0a KaTeBaivei OTO rrapKe Kai 0a Bya^ei cpcoToypatpia ps OAOYI 

Touq naiKTEq 
Me dAAn KAnpcoon 

• 0 Tuxepoc, 0a «peTaKopit>i» Kai 0a Ka0eTai pa? pe TOUC; rraiKTeq Kai TOV 

TTpoTTovnrn. OTOV TTOYKO. MovadiKn. KOI ^excopioTn. epneipia. 
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Z u y K p L T L K C X ZTOLX£ICX 

O L opddEq xqq 4>£xivr|q npcbxnq xExpddaq xou npcoxaGAnpaxoq Eixav xa KdxcoBi aYcoviaxiKd pndx^ex 
(dandvq auppoAaitov aSAnxcuv K a i axa4>) oe GXSOT) ps AEK: 

O Z O n TiepLTiou 450.000 - 5 0 0 . 0 0 0 € 

QOINIKAZ nspuxou 400.000 - 450.000 € 

E0NIKOZ TiEpuxou 300.000 - 350.000 € 

KHOIZIA nspinou 250.000 - 280.000 € 

AEK 190.000 € 

Evr||i£pojTLKd iTOixeia - AOITIEC; Ynoxpewasic; 

1. Msxpi xnv 30.7.2014 undpxei EKKpspouaa oiKovopiKn. unoxp£0Jon. npoq a0Anx£q noaou 75.000 €. 

YndAomo ERLXOpnYn°n^ EZAI1 npoq KaxapoAn, 25.000 €. 

2. npoq a9Anx£q Kai nponovnx£q npon.YOup£vcov nEpiddcov, npoq axouq onolouq EKKpspouv oc|>EiA£q 
(p£ x£A£al6iK£q n pn anocrpdoEiq), E X O U V yivEi pu0pio£iq sni uijjouq 0(J)£LAcbv nspinou 800.000 € 

(pExdxdKcov un£pnp£pi.aq Kai diKaoxiKiov 6anavcuv). I~ia xiq pu9pio£iq auxsq anaixEixai noad 
10.000 € nspinou avd pn.va £Ri xpiExia. H Sandvn, auxq 9a snipapuvEi xo ABAnxiKO ZcopaxEio AEK 

3. EKKpspouv EKdiKaoeiq Kai dAAcov dpoicuv U R O B E O E C U V ocj)£iAcuv nspiddajv 2000 scoq 2012, xnv 
unoxp£U)or| xcuv onoicuv avaAappdvsixo AZ AEK. 

Zu|iK£paa|ia ZKOTiLjioinTac; - Bicoai|i6Tr|iac; 

lupnepaopa: 

O oxsdiaapdq xrjq opddaq nou avac|)£p£xai, E X E I yivei u e T n v npoonxiKn. KaxaKxriopc; xqq Kopu^nq oxnv 

EAAdda Kai ouppsxoxnq oxov Champions League. 

To aYcovioxiKd Kooxoq E X E I axsdiaoxsi ps auaxnpa value for money anoKxriaqq naiKXcov. Ev6sx£xai n 

REpaiXEpO) pElCOOn XOU. 

Ta npoadoKCupEva saoda, sivai xa sAdxiaxa nou mBavoAoYOUvxai va npoKu i j JOuv , \xe pdor) xo momentum 

xqq opddaq K a i xr|V npoonxiKr) nou 0a £niKOivojvn9si. 
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